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‭Berlatar‬ ‭belakang‬ ‭penobatan‬ ‭istilah‬ ‭"brain‬‭rot"‬‭oleh‬‭Oxford‬‭sebagai‬‭Word‬‭of‬‭the‬‭Year‬
‭2024,‬ ‭fenomena‬ ‭ini‬ ‭semakin‬ ‭erat‬ ‭dikaitkan‬ ‭dengan‬ ‭Generasi‬ ‭Alpha.‬ ‭Konten‬ ‭"brain‬ ‭rot"‬ ‭yang‬
‭tersebar‬ ‭luas‬ ‭di‬ ‭media‬ ‭sosial‬ ‭seperti‬ ‭TikTok,‬ ‭YouTube‬ ‭Shorts,‬ ‭dan‬ ‭Instagram,‬ ‭dengan‬ ‭contoh‬
‭seperti‬ ‭"Skibidi‬ ‭Toilet"‬ ‭dan‬ ‭"Tung‬ ‭Tung‬ ‭Tung‬ ‭Sahur"‬ ‭(konten‬ ‭AI‬ ‭yang‬ ‭sempat‬ ‭populer‬ ‭selama‬
‭bulan‬ ‭puasa),‬‭cenderung‬‭sulit‬‭dipahami‬‭oleh‬‭Generasi‬‭Boomers‬‭dan‬‭Milenial‬‭karena‬‭visualnya‬
‭yang‬‭aneh‬‭dan‬‭minim‬‭konteks.‬‭Sebaliknya,‬‭Generasi‬‭Alpha‬‭menunjukkan‬‭respons‬‭yang‬‭berbeda,‬
‭mampu‬ ‭menikmati‬ ‭dan‬ ‭bahkan‬ ‭meniru‬ ‭konten‬ ‭tersebut.‬ ‭Fenomena‬ ‭ini‬ ‭menjadikan‬ ‭konten‬
‭"brain‬ ‭rot"‬ ‭sebagai‬ ‭topik‬ ‭menarik‬ ‭untuk‬ ‭diteliti,‬ ‭khususnya‬ ‭dari‬ ‭perspektif‬ ‭audiovisual‬ ‭dan‬
‭dampak psikologisnya terhadap Generasi Alpha.‬

‭Penelitian‬‭kualitatif‬‭ini‬‭melibatkan‬‭tiga‬‭anak‬‭berusia‬‭5-6‬‭tahun,‬‭tiga‬‭anak‬‭berusia‬‭11-12‬
‭tahun,‬ ‭beserta‬ ‭orang‬ ‭tua‬ ‭dari‬ ‭masing-masing‬ ‭responden,‬ ‭serta‬ ‭satu‬ ‭ahli‬‭psikologi‬‭anak.‬‭Data‬
‭dianalisis‬ ‭menggunakan‬ ‭metodologi‬ ‭visual‬ ‭Gillian‬ ‭Rose‬ ‭yang‬ ‭didukung‬ ‭oleh‬ ‭model‬
‭Stimulus-Organism-Response‬ ‭(S-O-R).‬ ‭Hasil‬ ‭penelitian‬‭menunjukkan‬‭bahwa‬‭konten‬‭"brain‬‭rot"‬
‭tidak‬ ‭secara‬ ‭langsung‬ ‭berkorelasi‬ ‭dengan‬ ‭penurunan‬ ‭kemampuan‬ ‭kognitif‬ ‭anak.‬ ‭Penurunan‬
‭kemampuan‬‭kognitif‬‭lebih‬‭disebabkan‬‭oleh‬‭kebiasaan‬‭buruk‬‭dalam‬‭penggunaan‬‭gadget.‬‭Konten‬
‭"brain‬‭rot"‬‭justru‬‭berfungsi‬‭sebagai‬‭hiburan‬‭semata‬‭bagi‬‭Generasi‬‭Alpha‬‭dan‬‭bahkan‬‭berpotensi‬
‭menjadi sarana ekspresi kreativitas.‬
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‭The‬ ‭phenomenon‬ ‭of‬ ‭"brain‬ ‭rot,"‬ ‭propelled‬ ‭by‬ ‭Oxford's‬‭designation‬‭of‬‭the‬‭term‬‭as‬‭its‬
‭Word‬ ‭of‬ ‭the‬‭Year‬‭2024,‬‭is‬‭increasingly‬‭associated‬‭with‬‭Generation‬‭Alpha.‬‭Content‬‭categorized‬
‭as‬ ‭"brain‬ ‭rot,"‬‭widely‬‭disseminated‬‭across‬‭social‬‭media‬‭platforms‬‭like‬‭TikTok,‬‭YouTube‬‭Shorts,‬
‭and‬‭Instagram‬‭exemplified‬‭by‬‭"Skibidi‬‭Toilet"‬‭and‬‭the‬‭AI-generated‬‭"Tung‬‭Tung‬‭Tung‬‭Sahur"‬‭that‬
‭gained‬ ‭popularity‬ ‭during‬ ‭Ramadan‬ ‭tends‬ ‭to‬ ‭be‬ ‭challenging‬ ‭for‬ ‭Generation‬ ‭Boomers‬ ‭and‬
‭Millennials‬‭to‬‭comprehend‬‭due‬‭to‬‭its‬‭unconventional‬‭visuals‬‭and‬‭minimal‬‭context.‬‭In‬‭contrast,‬
‭Generation‬ ‭Alpha‬ ‭demonstrates‬ ‭a‬ ‭distinct‬ ‭response,‬‭readily‬‭enjoying‬‭and‬‭even‬‭imitating‬‭such‬
‭content.‬ ‭This‬ ‭intriguing‬ ‭disparity‬ ‭positions‬‭"brain‬‭rot"‬‭content‬‭as‬‭a‬‭compelling‬‭research‬‭topic,‬
‭particularly concerning its audiovisual aspects and psychological impact on Generation Alpha.‬

‭This‬‭qualitative‬‭study‬‭involved‬‭three‬‭children‬‭aged‬‭5-6‬‭years,‬‭three‬‭children‬‭aged‬‭11-12‬
‭years,‬‭along‬‭with‬‭the‬‭parents‬‭of‬‭each‬‭respondent,‬‭and‬‭one‬‭child‬‭psychology‬‭expert.‬‭Data‬‭were‬
‭analyzed‬ ‭using‬ ‭Gillian‬ ‭Rose's‬ ‭visual‬ ‭methodology,‬ ‭supported‬ ‭by‬ ‭the‬
‭Stimulus-Organism-Response‬ ‭(S-O-R)‬ ‭model.‬ ‭The‬ ‭research‬ ‭findings‬ ‭indicate‬ ‭that‬ ‭"brain‬ ‭rot"‬
‭content‬ ‭does‬ ‭not‬‭directly‬‭correlate‬‭with‬‭a‬‭decline‬‭in‬‭children's‬‭cognitive‬‭abilities.‬‭Instead,‬‭the‬
‭observed‬ ‭decrease‬ ‭in‬ ‭cognitive‬‭function‬‭is‬‭primarily‬‭attributable‬‭to‬‭poor‬‭gadget‬‭usage‬‭habits.‬
‭Furthermore,‬ ‭"brain‬ ‭rot"‬ ‭content‬ ‭appears‬ ‭to‬ ‭serve‬ ‭merely‬ ‭as‬ ‭entertainment‬ ‭for‬ ‭Generation‬
‭Alpha and even holds potential as a medium for creative expression.‬
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