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Daud Christie Yusanto 
Skripsi 
Efektivitas penggunaan vtuber Kobo Kanaeru sebagai celebrity endorser dalam konten 
Tokopedia pada followers Gen Z akun Instagram @Tokopedia. 

Penggunaan celebrity endorser adalah salah satu strategi penting dalam Marketing 
Public Relations, hal ini penting untuk meningkatkan awareness audiens saat mengikuti 
kampanye yang ada. Efektivitas celebrity endorser dapat dilihat dengan dimensi Source 
credibility meliputi attractiveness, trustworthiness, expertise. Penelitian menggunakan metode 
online survey. Data dikumpulkan melalui kuesioner online yang dikirim dari fitur Direct Message 
atau pesan langsung kepada 100 responden yang merupakan followers Gen Z akun Instagram 
@Tokopedia. Hasil penelitian menunjukkan bahwa penggunaan Kobo Kanaeru sebagai celebrity 
endorser terbukti efektif pada followers Gen Z di konten instagram Tokopedia. Berdasarkan hasil 
analisis yang disimpulkan faktor paling tinggi untuk menarik audiens adalah dimensi expertise 
atau keahlian dari celebrity endorser. Ditemukan data menarik bahwa responden laki-laki lebih 
unggul pada dimensi expertise sedangkan perempuan lebih unggul pada dimensi 
trustworthiness. Responden laki-laki cenderung menyukai Kobo Kanaeru karena keahliannya 
dalam entertain terutama dalam konten game, sedangkan perempuan mempercayai Kobo 
Kanaeru karena Kobo mampu menyampaikan pesan dengan penuh semangat dan tulus melalui 
konten jinglenya. 

Kata kunci: celebrity endorser, source credibility, vtuber, kobo kanaeru,tokopedia. 
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ABSTRACT 

Daud Christie Yusanto 
Undergraduate Thesis 
Effectiveness of using Vtuber Kobo Kanaeru as a celebrity endorser in Tokopedia 
content for Gen Z followers of the @Tokopedia Instagram account. 
 
The use of celebrity endorsers is an important strategy in Marketing Public Relations, 

this is important to increase audience awareness when following existing campaigns. The 
effectiveness of celebrity endorsers can be seen using the dimensions of Source credibility 
including attractiveness, trustworthiness, expertise. The research uses an online survey method. 
Data was collected through an online questionnaire sent from the Direct Message feature or 
direct messages to 100 respondents who were Gen Z followers of the @Tokopedia Instagram 
account. The research results show that the use of Kobo Kanaeru as a celebrity endorser has 
proven effective for Gen Z followers in Tokopedia Instagram content. Based on the results of the 
analysis, it was concluded that the highest factor for attracting audiences was the dimension of 
expertise or expertise of the celebrity endorser. Interesting data was found that male 
respondents were superior in the expertise dimension while women were superior in the 
trustworthiness dimension. Male respondents tend to like Kobo Kanaeru because of its expertise 
in entertainment, especially in game content, while women trust Kobo Kanaeru because Kobo 
is able to convey messages passionately and sincerely through its jingle content. 
 
Keywords: celebrity endorser, source credibility, vtuber, kobo kanaeru, tokopedia. 
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