ABSTRAK

Natasha Elvina

Skripsi
Pengaruh food quality dan price fairness terhadap repurchase intention dengan satisfaction
sebagai variabel mediasi pada Toko Sherly’s Cake

Penelitian ini mengangkat objek penelitian Sherly’s Cake, yang bertujuan untuk
meningkatkan brand awareness guna meningkatkan penjualan. Maka dari itu, peneliti ingin
mengangkat variabel food quality, price fairness, satisfaction dan repurchase intention yang
selanjutnya akan menjadi rekomendasi kepada owner Sherly’s Cake untuk diimplementasikan
pada sosial media Sherly’s Cake guna meningkatkan brand awareness.

Untuk menguji hal tersebut, peneliti melakukan penelitian terhadap 140 responden ,
dan berhasil mendapatkan 120 responden yang memenuhi kriteria penelitian. Penelitian ini
dikumpulkan melalui online dan offline survey yang menggunakan pendekatan kuantitatif
dengan Partial Least Square untuk mengolah data yang terkumpul. Hasil penelitian
membuktikan bahwa food quality berpengaruh positif terhadap satisfaction, food quality
berpengaruh positif terhadap repurchase intention, price fairness berpengaruh positif terhadap
satisfaction, price fairness berpengaruh negatif terhadap repurchase intention dan satisfaction
berpengaruh positif terhadap repurchase intention.
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ABSTRACT

Natasha Elvina

Thesis
The Influence of food quality and price fairness on repurchase intention with satisfaction as a
mediating variable at Sherly’s Cake Store

This research focuses on Sherly’s Cake as the subject, aiming to enhance brand
awareness to boost sales. Therefore, the researcher intends to explore the variables of food
quality, price fairness, satisfaction, and repurchase intention. These findings will subsequently
serve as recommendations for Sherly’s Cake owner to implement on the store's social media
platforms, ultimately improving brand awareness.

To examine these aspects, the researcher conducted a study involving 140 respondents,
successfully obtaining 120 responses that met the research criteria. The data was collected
through online and offline surveys, utilizing a quantitative approach with Partial Least Square
to analyze the gathered information. The research results confirm that food quality positively
influences satisfaction, food quality positively affects repurchase intention, price fairness
positively impacts satisfaction, price fairness negatively affects repurchase intention, and
satisfaction positively influences repurchase intention.
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