ABSTRAK

Billy Samuel Barends & Evelyn Angelica Satryawan
Skripsi
Pengaruh Food Quality, Physical Environment, dan Price Fairness terhadap Repatronage
Intention di Mie Gacoan Surabaya dengan Customer Satisfaction sebagai Variabel Mediasi

Melihat fenomena Mie Gacoan yang terjadi penelitian bertujuan untuk menganalisa
perilaku konsumen, apakah konsumen tersebut akan kembali lagi (Repatronage Intention) untuk
membeli Mie Gacoan atau tidak. Dengan menggunakan beberapa variabel yaitu Food Quality,
Physical Environment, Price Fairness dari ketiga variabel tersebut akan dilihat apakah dapat
mempengaruhi Customer Satisfaction konsumen ketika makan di Mie Gacoan Surabaya. Data yang
diperoleh dalam penelitian ini disebarkan melalui kuesioner kepada 120 konsumen Mie Gacoan
Surabaya. Dalam mengolah data peneliti menggunakan Partial Least Square (PLS). Hasil yang
diperoleh dalam penelitian ini adalah Food Quality, Physical Environment, Price Fairness memiliki
hasil yang positif terhadap Customer Satisfaction. Dibutuhkan peran Customer Satisfaction sebagai
variabel mediasi antara Food Quality, Physical Environment, Price Fairness dengan Repatronage
Intention.

Kata Kunci : food quality, physical environment, price fairness, repatronage intention, customer
satisfaction

ABSTRACT

Billy Samuel Barends & Evelyn Angelica Satryawan
Undergraduate Thesis
The Effect of Food Quality, Physical Environment, and Price Fairness on Repatronage
Intention at Mie Gacoan Surabaya with Customer Satisfaction as a Mediation Variable

Looking at the phenomenon of Mie Gacoan that occurs, the research aims to analyze
consumer behavior, whether the consumer will return (Repatronage Intention) to buy Mie Gacoan
or not. By using several variables, namely Food Quality, Physical Environment, Price Fairness of the
three variables, it will be seen whether they can affect consumer satisfaction when eating at Mie
Gacoan Surabaya. The data obtained in this study were distributed via questionnaire to 120
consumers of Mie Gacoan Surabaya. In processing data researchers use Partial Least Square (PLS).
The results obtained in this study are Food Quality, Physical Environment, Price Fairness which
have positive results on Customer Satisfaction. It takes the role of Customer Satisfaction as a
mediating variable between Food Quality, Physical Environment, Price Fairness and Repatronage
Intention.
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