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ABSTRAK

Veronica Mirna Meyfanny Limantono:

Persepsi Mahasiswa Universitas Kristen Petra Surabaya Terhadap Media

Internal Dwi Pekan.

Penerbitan media organisasi merupakan salah satu sarana untuk

berkomunikasi dengan publik internal. Humas Universitas Kristen Petra menerbitkan

media internal Dwi Pekan. Penelitian ini dilakukan untuk mengetahui persepsi

mahasiswa Universitas kristen Petra terhadap Dwi Pekan berdasarkan proses

terbentuknya persepsi. Hasil penelitian menunjukkan persepsi mahasiswa dari proses

sensasi bernilai positif, karena terlihat menarik dan dari proses atensi bernilai positif

karena menggugah minat baca. Sedangkan pada proses interpretasi nilainya netral

karena kurang menarik bagi  pembaca.

Kata kunci:
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ABSTRACT

Veronica Mirna Meyfanny Limantono

The Perception of Petra Christian University Student Towards the Internal

Media Dwi Pekan.

The publicity of organization media is one of the media to communicate

within internal public. Petra Christian University’s Public Relation has issued

internal media Dwi Pekan. This research is done to form a perception. Research has

proven that student’s perception about the process of sensation is positive, because it

appears attractive and also positive from the process of attention, for its ability to

rouse reading interest. On the other hand, the interpretation process is neutral

because it is not attractive enough for the readers.
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