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ABSTRAK 
 
 

Talenta Elok Hati 
Skripsi 
Perancangan Media Promosi Online Yul Gendhis Batik 

 
 
Yul Gendhis Batik (YGB) merupakan usaha mikro batik yang berdiri sejak tahun 2010. Sejak 

dahulu YGB fokus berjualan dan berpromosi secara offline di mall. Sayangnya, di tahun 2020 
saat virus Covid-19 masuk ke Indonesia YGB mengalami kerugian besar karena sepinya 
pengunjung di mall. Setelah 2 tahun mencoba bertahan, akhirnya di tahun 2022 YGB di mall 
Surabaya tutup sehingga YGB hanya buka toko offline di Sidoarjo. Toko offline di Sidoarjo 
berlokasi di area perumahan yang jarang dikunjungi orang baru dan jauh lebih sepi dibandingkan 
mall. Oleh sebab itu, dilakukan perancangan media promosi online agar dapat memperluas 
jangkauan promosi, melakukan pembelian jarak jauh dengan mudah, dan dapat bersaing dengan 
kompetitornya. Pengumpulan data menggunakan cara penelitian kualitatif dengan wawancara 
dan observasi kepada pemilik dan target audience YGB. Media perancangan yang dibuat terdiri 
dari Instagram, website, Whatsapp bisnis, Facebook, dan Shopee. 

  
Kata Kunci: 
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ABSTRACT 
 
 

Talenta Elok Hati 
Thesis 
Online Promotion Media Design for Yul Gendhis Batik 

 
Yul Gendhis Batik (YGB) is a batik micro business that was founded in 2010. Since the 

beginning, YGB has focused on selling and promoting offline at malls. Unfortunately, in 2020 
when the COVID-19 virus entered Indonesia, YGB suffered a huge loss due to the lack of visitors 
at the mall. After two years of trying to survive, the YGB at the Surabaya mall was closed in 2022, 
and the remaining YGB offline store is the one in Sidoarjo. This store is located in a residential 
area, rarely visited by new customers and is much quieter than the mall. Therefore, it is necessary 
to design online promotional media to expand the reach of promotions, facilitate long-distance 
purchases, and increase YGB's competitiveness. The data collection uses qualitative research 
methods through interviews and observations on the owners and the target audience of YGB. 
The design media covers Instagram, website, business Whatsapp, Facebook, and Shopee. 
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