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ABSTRAK

Siska Dayanti Hariyanto :
Skripsi
Pengaruh Service Convenience Terhadap Repurchase Intention Yang Dimediasi Oleh
Customer Satisfaction Pada Usaha Zalora

Penelitian ini bertujuan untuk mengetahui pengaruh dari service convenience terhadap
repurchase intention yang dimediasi oleh customer satisfaction pada obyek penelitian
konsumen e commerce Zalora. Data penelitian diperoleh dari pengisian angket oleh 104 orang
responden. Data penelitian yang diperoleh diolah menggunakan konstruk penelitian Structural
Equation Modeling. Hasil penelitian menunjukkan bahwa service convenience berpengaruh
terhadap repurchase intention, service convenience berpengaruh terhadap customer
satisfaction, customer satisfaction berpengaruh terhadap repurchase intention. Hasil penelitian
juga menunjukkan terdapat efek mediasi dari variabel customer satisfaction.

Kata Kunci: service convenience, customer satisfaction, repurchase intention

ABSTRACT

Siska Dayanti Hariyanto :
Thesis
The Influence Of Service Convenience To Repurchase Intention Mediated By Customer
Satisfaction On Zalora.

This study aims to determine the effect of service convenience on repurchase intention
mediated by customer satisfaction on Zalora's e-commerce consumer research object. Research
data obtained from filling out a questionnaire by 104 respondents. The research data obtained
were processed using the research construct of Structural Equation Modeling. The results
showed that service convenience had an effect on repurchase intention, service convenience
had an effect on customer satisfaction, and customer satisfaction had an effect on repurchase
intention. The results also show that there is a mediating effect of the customer satisfaction
variable.

Keywords: service convenience, customer satisfaction, repurchase intention
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