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Representasi Corporate Identity PT. FITION dalam Perubahan Logo
Perusahaan.

Representasi Corporate Identity PT. FITION dalam Perubahan Logo
Perusahaan adalah topik yang diangkat dalam penelitian ini. PT.FITION adalah
sebuah perusahaan konsultan finansial yang baru saja mengubah logonya karena
owner merasa logo lama secara estetis tidak dapat mewakili identitas perusahaan
pada klien mereka. Menurut Paul Argenti, identitas Kkorporat yang
dikomunikasikan kepada konstituen melalui visi perusahaan yang inspirasional,
nama dan logo serta presentasi perusahaan yang konsisten adalah salah satu
bagian terpenting dalam kerja komunikasi korporat. Peneliti menggunakan tiga
dimensi segitiga semiotika Charles Morris - yang terdiri dari dimensi syntactic,
semantic dan pragmatic - sebagai metode untuk menganalisis bagaimana elemen-
elemen inti identitas korporat PT. FITION direpresentasikan oleh perubahan logo
perusahaan. Peneliti menemukan bahwa perubahan logo ini telah
mengkomunikasikan filsofi, misi dan standar perusahaan. Tetapi masih ada
beberapa aspek identitas korporat yang belum terepresentasikan yaitu visi, prinsip
bisnis serta tujuan perusahaan.
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ABSTRACT

Isabella Monalisa :
Undergraduate Thesis
Representation of Corporate Identity PT. FITION in Corporate Logo
Change.

Representation of PT. FITION's corporate identity in company's logo
change was a topic raised in this study. PT FITION is a financial consultant firm
which recently changed its logo since owner feel the old logo aesthetically can't
represent the corporate identity to their client. According to Paul Argenti,
corporate identity is communicated to constituents through the inspirational vision
of the company, the name and logo and corporate presentation that is consistent is
one of the most important part in the performance of corporate communication.
Researcher used three-dimensional of Morris' semiotic triangle — which consist of
the dimensions of syntactic, semantic and pragmatic — as a method to analyze how
the core elements of corporate identity is represented by a company's logo change.
Researcher found that changes of this logo had communicate the philosophy,
mission and corporate standard. But there are still some aspects of corporate
identity that had not been represented such as vission, principles of business and
corporate goals.
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