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ABSTRAK 
 
 

Hendrix Santoso: 
Rancangan desain grafis untuk peiklanan KENT TATTOO STUDIO 
Surabaya. 
 
 
KENT TATTOO STUDIO merupakan studio tattoo yang menawarkan 

fasilitas tattoo yang bertaraf internasional itu terbukti dari tinta tattoo dan mesin 
tattoo yang digunakan mempunyai kualitas yang sangat terbukti , KENT 
TATTOO STUDIO juga menawarkan jasa berupa temporary tattoo,temporary 
make up,permanent make up,body piercing . Desain yang dibuat bergaya simple 
tapi mempunyai kesan elegan dan bersikap rasional agar khalayak umum dapat 
langsung mengerti maksud dari iklan yang dibuat dan warna yang digunakan 
adalah hitam yang dikombinasikan dengan warna merah dan merupakan ciri khas 
dari KENT TATTOO STUDIO  
 
Kata kunci: 

Desain grafis untuk periklanan , KENT TATTOO STUDIO Fasilitas, 
konsep perancangan. 
 
 

ABSTRACT 
 
 

Hendrix Santoso:  
The graphic design Plan to peiklanan KENT TATTOO the Surabaya 
STUDIO. 

 
KENT TATTOO the STUDIO was the studio tattoo that offered 

facilities tattoo that was of international standard that was proven from ink tattoo 
and the machine tattoo that was used had the quality that very proven, KENT 
TATTOO the STUDIO also offered the service take the form of temporary tattoo, 
temporary make up, permanent make up, body piercing. The design that was made 
stylish simple but had the elegant impression and had a rational attitude so that the 
public's public could at once understand the intention from the advertisement that 
was made and the colour that was used was black that was combined with the red 
colour and was the specific characteristics of KENT TATTOO the STUDIO 
 
The key word:  

The graphic design for advertising, KENT TATTOO the facilities 
STUDIO, the concept of planning. 
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