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Penulisan ini dilakukan untuk mengetahui gambaran umum electronic
word of mouth yang terdapat pada posting Instagram @garuda.indonesia.
Penggunaan media sosial yang berkembang pesat menjadi salah satu tempat untuk
memenuhi berbagai kebetuhan informasi, termasuk juga electronic word of
mouth. Instagram, sebagai salah satu media sosial, diketahui menjadi the next big
thing dari penyebaran electronic word of mouth.

Penggambaran electronic word of mouth dilihat melalui metode analisis isi
pada posting dalam media sosial Instagram. Hasil penelitian ini menunjukkan
bahwa bulan September memiliki frekuensi tertinggi melakukan posting dan hari
Rabu menjadi frekuensi tertinggi melakukan posting dengan pesan Glitz & Glam.
Kemudian pesan disajikan melalui single photo dengan menyertakan caption dan
hashtag. Sehinga dari situ electronic word of mouth yang tercipta adalah positive
self enhancement, dimana likes dan comments terbanyak mengandung pesan
personalities.

Kata kunci : Marketing Public Relations, Electronic Word of Mouth, Instagram,
Garuda Indonesia
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ABSTRACT

Gabrielle Priscilla Ruru:
Thesis

Content Analysis of Electronic Word of Mouth On Instagram Post
@garuda.indonesia

The purpose of this study is to revealed the electronic word of mouth on
Garuda Indonesia’s Instagram post. Social media is a growing and widely used
platform to exchange information such as electronic word of mouth. Instagram, as
one of the social media, is the next big thing for electronic word of mouth.

The electronic word of mouth on @garuda.indonesia’s post are Seen
through content analysis on Instagram. This study showed the highest frecuency
of posting is on September and Wednesday using glitz & glam theme. Then the
messages are presented by using single photos that were included caption and
hashtag. The result of electronic word of mouth shows that positive self
enhancement is the highest frecuency, and the most likes and comments posts are
using personalities theme.

Keywords : Electronic Word of Mouth, Marketing Public Relations, Instagram,
Garuda Indonesia
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