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ABSTRAK 

 

 

Gabriela Shellyna Marliem 
 Skripsi 

Opini Publik Mengenai Pemberitaan Kasus Kebun Binatang Surabaya (KBS) 

 

Penelitian ini dilakukan untuk mengetahui sejauh mana opini publik mengenai 

pemberitaan kasus Kebun Binatang Surabaya (KBS) di media massa. Konsep opini 
publik dalam pekerjaan seorang praktisi PR, memang sangat erat kaitannya. Praktisi 

PR secara aktif terlibat dalam usaha mempengaruhi opini publik. Pemberitaan kasus 
kematian beruntun  dan pertukaran satwa koleksi KBS yang diberitakan oleh media 
massa menimbulkan tanggapan pro dan kontra di masyarakat. Pengukuran opini 

publik dalam penelitian ini menggunakan kelima dimensi opini publik yakni, 
Direction (Arah Opini), Intensity (Intensitas Opini), Stability (Stabilitas Opini), 

Informational Supports (Dukungan Informasi) dan Social Supports (Dukungan 
Sosial).  

Penelitian ini tergolong dalam penelitian deskriptif dengan pendekatan 

kuantitatif dan menggunakan metode survey, di mana hasil dari penelitian ini adalah 
opini publik yang netral mengenai pemberitaan kasus Kebun Binatang Surabaya 

(KBS) di media massa. Temuan penelitian menunjukkan bahwa kelima dimensi opini 
publik memiliki hasil yang ama, yakni netral. 
 

Kata Kunci: 
Opini Publik, Pemberitaan, Kebun Binatang Surabaya. 
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ABSTRACT 

 

 

Gabriela Shellyna Marliem 
 Thesis 

Public Opinion About News Coverage of Surabaya Zoo’s cases 

 

 This study is conducted to examine public opinion about news coverage of 

Surabaya Zoo’s cases on the media. The concept of public opinion is very closely 
related in the work of Public Relations practitioner. PR practitioners are actively 

involved to influence the public opinion about their organization. The case of deaths 
and the collection’s exchanges of animals in Surabaya Zoo that reported by the mass 
media, raises the pros and cons responses in the public. Measurement of public 

opinion in this study was used the five dimensions that is Direction, Intensity, 
Stability, Informational Supports and Social Supports. 

 The type of this study was classified in descriptive research with quantitative 
approach and applied survey as the method. The result of this study is neutral public 
opinion for news coverage of Surabaya Zoo’s cases on the media. Findings of the 

research show that the fifth dimensions of public opinion has the same results, 
neutral. 
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