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" LAMPIRAN 1
DAFTAR PERTANYAAN
Petunjuk Pengisian :
Pilihlah salah satu Jjawaban vang menurut

Bapak/Ibu/Saudara/Saudari paling sesuai atau benar,
kemudian beri tanda (X) pada salah satu jawaban yang

‘tepat.

Identifikasi Responden

1. Nomor responden ! vvsesesras (Tidak perlu diisi)
2. Umur ! awseesees tahun

3. Jenis kelamin : a, Pria b. Wanita
4. Status perkawinan : a. Belum menikah

b. Sudah menik;h
5. Tingkat pendidikan : a. SD
b. SMP
C. SMA
D. Universitas / PT
6. Pekerjaan : a, Karyawan swasta
b. Pegawai negeri/BUMN/ABRI
c. Wiraswasta
d. Ibu rumah tangga
e. Mahasiswa/pelajar

f. Lain-lain. Sebutkan ........
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FAKTOR KEBUDAYAAN

Apakah di dalam memenuhi kebutuhan sehari-hari
(misalnya : sabun, shampo, pasta gigi, sampai makanan)
anda seringkali membeli di Super Market Asia Baru,
Surakarta ?

a. Selalu

b. Sering

c. Kadang-kadang

d. Jarang

e. Tidak pernah

Apakah anda juga sering berbelanja kebutuhan sehari-
hari pada Super Market / toko lainnya ?

a. Tidak pernah

b. Jarang

c. Kadang-kadang

d. Sering

e. Selalu

Apakah barang-barang yang tersedia di Super Market
Asia Baru sesuai dengan kebutuhan anda ?

a. Sangat sesuai

b. Sesuai

c. Cukup sesuai

d. Tidak sesuai

e. Sangat tidak sesuai
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4.

35

Berapa kali anda berbelanja pada Super Market Asia
Baru, Surakarta dalam satu bulan ?

a. Sangat sering

b. Sering

c. Cukup sering

d. Jarang

e. Jarang sekali

II. FAKTOR SOSIAL

1-

2.

Siapakah yang paling mempengaruhi anda untuk melakukan
pembelian di Super Market Asia baru, Surakarta ?

a. Diri sendiri

b. Keluarga

c. Teman

d. Tetangga

e. Iklan

Diantara anggota keluarga anda siapa yang paling
sering melakukan pembelian di Super Market Asia Baru,
Surakarta ?

a, Saya sendiri

b. Suami/istri

c. Ibu

d. Ayah

e. Saudara
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3.
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Apakah status dan peran anda berpengaruh terhadap
pemilihan dan pembelian barang di Super Market Asia
Baru ?

a. Sangat berpengaruh

b. Berpengaruh

c. Cukup berpengaruh

d. Tidak berpengaruh

e. Sangat tidak berpengaruh

IIT. FAKTOR PRIBADI

1-

Berapa besar pendapatan saudara tiap bulan ?
a. Kurang dari Rp 250.000

b. Rp 250.000 - Rp 500.000

c. Rp 500.000 - Rp 750.000

d. Rp 750.000 - Rp 1.000.000

e. Diatas Rp 1.000.000

Berapa besar pengeluaran saudara tiap bulan ?
a. Kurang dari Rp 100.000

b. Rp 100.000 - Rp 300.000

c. Rp 300.000 - Rp 500.000

d. Rp 500.000 - Rp 700.000

e. Lebih dari Rp 700.000
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3. Apakah gaya hidup dan kepribadian anda mempengaruhi

keputusan pembelian di Super Market Asia Baru,

Surakarta ?

a.

b.

Sangat berpengaruh
Berpengaruh

Cukup berpengaruh
Tidak berpengaruh

Sangat tidak berpengaruh

IV. FAKTOR PSIKOLOGIS

1. Apakah motivasi anda berbelanja di Super Market

Baru, Surakarta 7

a.

Adanya kebetulan

Barang yvang dijual lengkap dan murah
Rasa aman dan nyaman

Diajak teman / keluarga

Kebetulan lewat

2. Bagaimana penilaian anda terhadap pelayanan

diberikan oleh Super Market Asia Baru, Surakarta 7

Sangat memuaskan
Memuaskan

Cukup memuaskan
Mengecewakan

Sangat mengecewakan

Asia

yang
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Bagaimana pengalaman anda pada waktu anda berbelanja
di Super Market Asia Baru, Surakarta ?

a. Sangat menyenangkan

b. Menyenangkan

c. Cukup menyenangkan

d. Tidak menyenangkan

e. Sangat tidak menyenangkan

Bagaimana sikap anda setelah membeli barang-barang
vang ada di Super Market Asia Baru ?

a, Sangat puas

b. Puas

c. Cukup puas

d. Tidak puas

e. Sangat tidak puas

KEPUTUSAN PEMBELIAN

Apakah macam barang yang dijual/tersedia, harga
barang, pelayanan rasa aman dan kenyamanan berpengaruh
terhadap keputusan pembelian anda ?

a. Sangat berpengaruh

b. Berpengaruh

c¢. Cukup berpengaruh

d. Tidak berpengaruh

e. Sangat tidak berpengaruh
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Bagaimana keputusan anda setelah anda

Super Market Asia Baru, Surakarta ?

a.

b'

Selalu datang lagi

Datang lagi

Kadang-kadang datang lagi
Tidak datang lagi

Tidak pernah datang lagi

berbelanja

di

99
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LAMPIRAN II

LABEL

O N O s WN =
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FAKTOR KEBUDAYAAN
NUMBER OF CASES

OO woo,eOwWWWOOLROGWLREROOOLRWW®MWMWOWOOWaAEOOA

30 NUMBER OF VARIABLES

TS_X2
20
15
13
17
13
11
12
19
12
17
10
10
17
14
12
18
16

9
14
16
20
11
15
12
17
17
13
20

9
19
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FAKTOR SOSIAL

LABEL

4

30 NUMBER OF VARIABLES

NUMBER OF CASES

TS_X3

12

11

12

10

11

12
13
14
15
16

11

10

17
18
19
20
21

11

13
10
12

22
23
24
25
26
27

12

10

28
29

30
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FAKTOR PRIBADI

LABEL

4

30 NUMBER OF VARIABLES

NUMBER OF CASES

TS_X4

10

1

10

11

12
13
14
15
16
17
18
19
20
21

10

10
12
12

22
23
24
25
26
27

12

10

28
29
30

13
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LABEL :

NUMBER OF CASES :

OO, pPs WN =
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FAKTOR PSIKOLOGIS
30 NUMBER OF VARIABLES

BN ONERLOLNODNNOWLWMNDMW AN OGN 2NAEAELLLNDNRLODLWWMNODRNLODWA

TS_X6
14
8
)
12
10
7
10
15
11
15
8
5
9
14
10
16
12
8
11
14
10
8
18
10
16
12
8
13
9
16
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LABEL

NUMBER OF CASES

O ~NO O A WHN -

WL OO O ES,OO0OREOCOOGCEOO OOOOOREOOEBALRLONOE BN

a0 P20 PP PAPO0OO0EE OO EOCORODNNDMORORWSAEOEBEOOW

KEPUTUSAN PEMBELIAN

30 NUMBER OF VARIABLES : 3

TS_Y
10
8
8
10
8
7
8
10
8
10
7
7
10
9
7
10
9
6
8
10
10
8
9
8
10
9
7
10
7
9
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LABEL : DATA TOTAL PENELITIAN

NUMBER OF CASES : 30 NUMBER OF VARIABLES : 5

X1 X2 X3 X4 Y
1 20 12 9 14 10
2 15 9 6 9 8
3 13 9 6 9 8
4 17 11 10 12 10
5 13 8 7 10 8
6 11 6 6 7 7
7 12 9 9 10
8 19 12 11 15 10
9 12 6 6 11 8
10 17 9 9 15 10
11 10 8 7 4 7
12 10 8 7 5 7
13 17 11 10 9 10
14 14 9 9 14 9
15 12 6 5 10 7
16 20 10 8 16 10
17 16 8 6 12 9
18 9 6 4 6 6
19 14 9 10 11 8
20 16 11 12 14 10
21 20 13 12 10 10
22 11 10 g 8 8
23 15 12 12 13 9
24 12 9 8 10 18
25 17 12 10 16 10
26 17 8 7 12 9
27 13 s 5 8 7
28 20 10 8 13 10
29 16 6 5 9 7

30 19 9 13 16 9
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——————————————————— CORELATION MATRIX —==-=======————mee

LABEL : FAKTOR KEBUDAYAAN
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 5§

1 2 3
i 1.00000
2 .51159 1.00000
3 . 73101 .63919 1.00000
4 .69909 .35627 .45679 1.00000
TS_X2 .90237 . 73480 .89073 . 74730 1.00000

CRITICAL VALUE (1-TAIL, .05)
CRITICAL VALUE (2-TAIL, .05)

+ Or - .30645
+/- .36034

——————————————————— CORELATION MATRIX -——========——————mm

LABEL : FAKTOR SOSIAL
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 4

1 2 3
1 1.00000
2 .76603 1.00000
3 . 72491 .65060 1.00000
TS_X3 .92440 .89134 .88286 1.00000
CRITICAL VALUE (1-TAIL, .05) = + Or - .30645
CRITICAL VALUE (2-TAIL, .05) = +/- .36034
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——————————————————— CORELATION MATRIX ——=—==——==—=——————m

LABEL
NUMBER OF CASES

FAKTOR PRIBADI
30 NUMBER OF VARIABLES : 4

1 2
1 1.00000
2 .60878 1.00000
3 « 12500 . 70953 1.00000
TS_X4 .86782 .87283 .92104 1.00000
CRITICAL VALUE (1-TAIL, .05) + Or - .30645

CRITICAL VALUE (2-TAIL,

.05)

+/- .36034

——————————————————— CORELATION MATRIX ———-===————m—emmeme

LABEL
NUMBER OF CASES

FAKTOR PSIKOLOGIS
30 NUMBER OF VARIABLES : 5

1 2
1 1.00000
2 .43706 1.00000
3 12297 «5b772
4 . 72958 .69821
TS_X5 .85555 - 18287

CRITICAL VALUE (1-TAIL,
CRITICAL VALUE (2-TAIL,

.05)
.05)

.00000
. 74453
.87319

+ O

mnn

1.00000

.91288 1.00000
r - .30645
+/- .36034
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——————————————————— CORELATION MATRIX —=====—======—————-

LABEL : KEPUTUSAN PEMBELIAN
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 3

1 2
1 1.00000
2 .31092 1.00000
TS_Y .75668 .85665 1.00000

+ Or - .30645
+/- .36034

CRITICAL VALUE (1-TAIL, .05)
CRITICAL VALUE (2-TAIL, .05)

I u
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——————————————— FREQUENCY DISTRIBUTIONS ~===-======m==—-u

LABEL : FAKTOR KEBUDAYAAN
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 5§

VARIABLE : 1. 1

.+++.COMULATIVE. ...
== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT

5.00 6 20.00 6 20.00
4.00 9 30.00 15 50.00
3.00 9 30.00 24 80.00
2.00 6 20.00 30 100.00
1.00 0 .00 30 100.00
TOTAL 30 100.00

= CLASS LIMITS = FREQUENCY ...iiivvnersnaansas PR
5.00 6 e s
4.00 9 N R R N e s e s
3.00 9 T T R i bl
2.00 6 ettt
1.00 Q =

——————————————— FREQUENCY DISTRIBUTIONS ——--==========-

LABEL : FAKTOR KEBUDAYAAN
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 5

VARIABLE : 2., 2

« oo s COMULATIVE,. ..
==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT

5.00 7 23.33 7 23.33

4.00 12 40.00 19 63.33

3.00 11 36.67 30 100.00

2.00 0 .00 30 100.00

1.00 0 .00 30 100.00
TOTAL 30 100.00

= QLASS LIMITS = FREQUENCY ... vvmus s oewiwanses ¢ o & eovummm e

5.00 7 & i i o e i e R e e

4.00 12 Tt et Pt T P TP T L P
3.00 11 g <t oot ey em el
2.00 0 :

1.00 0
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——————————————— FREQUENCY DISTRIBUTIONS

LABEL : FAKTOR KEBUDAYAAN

NUMBER OF CASES :

VARIABLE : 3. 3

=== VALUE ====
5.00 5
4.00 g
3.00 6
2.00 5
1.00 5
TOTAL 30
= CLASS LIMITS = FREQUENCY
5.00 5
4.00 9
3.00 6
2.00 5
1.00 5

——————————————— FREQUENCY DISTRIBUTIONS

LABEL

NUMBER OF CASES

VARIABLE : 4. 4

sz NMALUE ===
5.00 14
4.00 5
3.00 11
2.00 0
1.00 0
TOTAL 30
= CLASS LIMITS = FREQUENCY
5.00 14
4.00 5
3.00 11
2.00 0
1.00 0

16.
30.
20

o — -
—— e e ——

FREQUENCY PERCENT

67
00

.00
16.
16.

67
67

30 NUMBER OF VARIABLES :

o ———— -
—— e -

46.
16.
36.

FAKTOR KEBUDAYAAN
30 NUMBER OF VARIABLES

FREQUENCY PERCENT

67
67
67

.00
.00

5 16.67

14 46.67

20 66.67

25 83.33

30 100.00

5

es o« o COMULATIVE....
FREQUENCY PERCENT
14 46.67

19 63.33

30 100.00

30 100.00

30 100.00

———— ——— — ——— - —

5

« «« COMULATIVE....
FREQUENCY PERCENT

o ——— - -
T ——— i ——— -

o ————— -
M e
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FREQUENCY DISTRIBUTIONS

LABEL : FAKTOR SOSIAL

NUMBER OF CASES : 30 NUMBER OF VARIABLES
VARIABLE : 1. 1

4

«+..COMULATIVE....

FREQUENCY PERCENT

0
8
23
39
30

.00
26.67
76.67
96.67

100.00

VALUE ==== FREQUENCY PERCENT
5.00 0 .00
4.00 8 26.67
3.00 18 50.00
2.00 6 20.00
1.00 1 3.33
TOTAL 30 100.00
CLASS LIMITS = FREQUENCY ...... —
5.00 0o :
4.00 8 S T
3.00 15 e e o e e S it o 0 e
2.00 6 ettt
1.00 1 =

FREQUENCY DISTRIBUTIONS

LABEL : FAKTOR SOSIAL

NUMBER OF CASES : 30 NUMBER OF VARIABLES

VARIABLE : 2. 2

VALUE ==== FREQUENCY PERCENT
5.00 0 .00
4.00 8 26.67
3.00 14 46.67
2.00 8 26.67
1.00 0 .00
TOTAL 30 100.00
CLASS LIMITS = FREQUENCY ...........
5.00 0o :
4.00 8 o s e
3.00 14 S

2.00 8 o e e e
1.00 0 2

4

...COMULATIVE....

FREQUENCY PERCENT
0 .00
8 26.67
22 73.33
30 100.00
30 100.00
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FREQUENCY DISTRIBUTIONS

LABEL : FAKTOR SOSIAL
NUMBER OF CASES : 30 NUMBER OF VARIABLES 4
VARIABLE : 3. 3
«...COMULATIVE....
==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 1 3.33 1 3.33
4.00 v 23.33 8 26.67
2,00 15 50.00 23 76.67
2.00 7 23.33 30 100.00
1.00 0 .00 30 100.00
TOTAL 30 100.00
= CLASS LIMITS = FREQUENCY ..... " e IITIYT .
5.00 (-
4.00 7 s=======
3.00 156 Rt e S Ly
2.00 7 %t —
1.00 0
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——————————————— FREQUENCY DISTRIBUTIONS ------=--==--—--

LABEL : FAKTOR PRIBADI
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 4

VARIABLE : 1. 1

«....COMULATIVE....
==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 0 .00 0 .00
4.00 6 20.00 6 20.00
3.00 10 3.33 16 §3.33
2.00 13 43.33 29 96.67
1.00 1 .00 30 100.00
TOTAL 30 100.00
= CLASS LIMITS = FREQUENCY ..... . & R R A Bk & & G
5.00 0
4,00 6 o 0y
3.00 10 et ol B At
2.00 13 e e e A
1.00 1 )

——————————————— FREQUENCY DISTRIBUTIONS ——-—=--—=——=—==-

LABEL : FAKTOR PRIBADI
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 4

VARIABLE : 2. 2

«...COMULATIVE....
==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 1 3.33 1 3.33
4.00 8 26.67 9 30.00
3.00 9 30.00 18 60.00
2.00 12 40.00 30 100.00
1.00 0 .00 30 100.00
TOTAL 30 100.00
= CLASS LIMITS = FREQUENCY .......... Geae d v AR 5 e
5.00 1 1=
4.00 8 bty ey
3.00 9 i o o

2.00 12 L S s i
1.00 0o :
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——————————————— FREQUENCY DISTRIBUTIONS —----—=———————==

LABEL : FAKTOR PRIBADI
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 4

VARIABLE : 1. 1

.+..COMULATIVE....

==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 1 3.33 1 3.23
4.00 3 10.00 4 13.33
3.00 12 40.00 16 53.33
2.00 10 33.33 26 86.67
1.00 4 13.33 30 100.00

TOTAL 30 100.00

= CLASS LIMITS = FREQUENCY ...vscvesvseves e e
5.00 1 =
4.00 3 ===
3.00 12 Tt RS
2.00 10 s

1.00 4 jp====
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——————————————— FREQUENCY DISTRIBUTIONS ———--=-======—mm

LABEL : FAKTOR PSIKOLOGIS
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 5

VARIABLE : 1. 1

.+..COMULATIVE....

==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 3 10.00 3 10.00
4.00 5 16.67 8 26.67
3.00 11 36.67 18 63.33
2.00 9 30.00 28 93.33
1.00 2 6.67 30 100.00
TOTAL 30 100.00
= CLASS LIMITS = FREQUENCY ...ivevevocicacans SN R R
5.00 3 :===
4.00 5 [ = 6
3.00 11 G —
2.00 9 P~ erki—mn et
1.00 2 ==

——————————————— FREQUENCY DISTRIBUTIONS —==-=-=—=========c

LABEL : FAKTOR PSIKOLOGIS
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 5

VARIABLE : 2. 2

....COMULATIVE....
==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 0 .00 0 .00
4.00 7 23.33 7 23.383
3.00 11 36.67 18 60.00
2.00 11 36.67 29 96.67
1.00 1 3.33 30 100.00
TOTAL 30 100.00
= CLASS LIMITS = FREQUENCY .« cccvmusssmoonnssan w
5.00 o :
4.00 T -
3.00 11 et e
2.00 11 s mEEm e

1.00 1 ==


http://www.petra.ac.id

NUMBER OF CASES

VARIABLE

5.00
4.00
.00
2.00
1.00

NUMBER OF CASES

VARIABLE

CLASS LIMITS

5.00
4,00
3.00
2.00
1.00

LIMITS FREQUENCY

FREQUENCY

FREQUENCY DISTRIBUTIONS

FAKTOR PSIKOLOGIS
30 NUMBER OF VARIABLES

FREQUENCY PERCENT

00
67
67

.33
.33

.00

FREQUENCY DISTRIBUTIONS

FAKTOR PSIKOLOGIS
30 NUMBER OF VARIABLES

FREQUENCY PERCENT
.00
.33
.33
.00
.33

.00

....COMULATIVE....
FREQUENCY PERCENT

00
67
33
67
oc

...........................

ain COMULATIVES <.
FREQUENCY PERCENT
.00

33
67
67
00
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——————————————— FREQUENCY DISTRIBUTIONS ————==---———mm

LABEL : FAKTOR KEPUTUSAN PEMBELIAN
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 3

VARIABLE : 1. 1

....COMULATIVE....
==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 16 03.38 16 53.33
4.00 T 38,67 27 80.00
3.00 3 10.00 30 100.00
2.00 0 .00 30 100.00
1.00 0 .00 30 100.00
TOTAL 30 100.00
= CLASS LIMITS = FREQUENCY ciainies s seoisiaies s s sajslaeies s v iaje
5.00 16 et S it b o2
4.00 11 e ity
3.00 3 ===
2.00 2 ==
1.00 0

——————————————— FREQUENCY DISTRIBUTIONS ——-=-—-==———mmmm-

LABEL : FAKTOR KEPUTUSAN PEMBELIAN
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 3

VARIABLE : 2. 2

....COMULATIVE....
==== VALUE ==== FREQUENCY PERCENT FREQUENCY PERCENT
5.00 11 36.67 11 36.67
4.00 14 46.67 25 83.33
3.00 3 10.00 28 93.33
2.00 2 6.67 30 100.00
1.00 0 .00 30 100.00
TOTAL 30 100.00
= CLASS LIMITS = FREQUENCY' v v suiiaiines s s esiesiinss s
5.00 11 ot i
4.00 14 T EEEEREERTE
3.00 3 ===
2.00 2 :==

1.00 0
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—————————————————— EGRESSION ANALYSIS ——=--——==————-——~

LABEL : DATA TOTAL PENELITIAN
NUMBER OF CASES : 30 NUMBER OF VARIABLES : 6

INDEX NAME MEAN STD.DEV.
1 X1 14.9000 3.3358
2 X2 9.0667 2,0833
3 X3 8.2000 2.4126
4 X4 10.9333 3.2688
DEP. VAR. 't ¥ 8.5667 1.2507

DEPENDENT VARIABLE : Y

VAR. REGRESSION STD. ERROR T (DF= 24) PROB. PARTIAL R"2

COEFICIENT
X1 .0938 .0369 2.540 .01798 .2119
X2 .1686 .0722 2.198 ,03783 .1676
X3 -.0541 .0536 -1.008 .32338 .0406
X4 .0824 .0359 2.294 .03082 . 1799

CONSTANT 3.1186

STD. ERROR OF EST. = .3622
ADJUSTED R SQUARED = .9162
R SQUARED = .9306
MULTIPLE R = ,9647

ANALISIS OF VARIANCE TABLE

SOURE SUM OF D.F. MEAN F RATIO PROB.
SQUARES AQUARE

REGRESSION 42.2186 5 8.4438 64.379 3.600E-13

RESIDUAL 3.1478 24 .1312

TOTAL 45,3667 19
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