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ABSTRAK

Meryl:
 Karya Desain

Perancangan ulang Corporate Identity TIGA GRAFIS Graphic Design &
Photography di Bali.

TIGA GRAFIS Graphic Design & Photography adalah usaha yang
bergerak pada pelayanan jasa promosi periklanan (creative agency). Perancangan
karya desain ini adalah perancangan ulang corporate identity, sebagai suatu
penyempunaan logo yang telah ada sebelumnya. Hal yang mendasari perancangan
ulang corporate identity TIGA GRAFIS Graphic Design & Photography adalah
dikarenakan logo yang dipakai belum memenuhi persyaratan kaidah pembuatan
logo yang baik. Tujuan perancangan ulang corporate identity TIGA GRAFIS
Graphic Design & Photography diharapkan dapat menampilkan perusahaan
tersebut secara maksimal agar dapat membangun corporate image yang baik.

Kata kunci:
TIGA GRAFIS Graphic Design & Photography, Perancangan ulang
corporate identity, Logo.

ABSTRACT

Meryl:
 Design Project

Redesigning Corporate Identity TIGA GRAFIS Graphic Design &
Photography In Bali.

TIGA GRAFIS Graphic Design & Photography is a creative agency which
is located in Bali. This designing is to redesign TIGA GRAFIS Graphic Design &
Photography as a good corporate identity. The ground of redesign corporate
identity is due to the former of TIGA GRAFIS Graphic Design & Photography’s is
not completely in lined with the guidelines of a good company. The purpose of
redesign  corporate identity TIGA GRAFIS Graphic Design & Photography is
presenting a maximal company performances  to built a good corporate image.

Keywords:
 TIGA GRAFIS Graphic Design & Photography, Redesigning corporate
identity, Logo.
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