
DAFTAR PUSTAKA

Abrilia, N. D., & Tri, S. (2020). Pengaruh persepsi kemudahan dan fitur layanan terhadap minat
menggunakan e-wallet pada aplikasi dana di Surabaya. Jurnal pendidikan tata niaga, 8(3),
1006–1012.

Adyas, D., & Ainurahmah, R. (2019). Pengaruh persepsi kemudahan, manfaat dan keamanan
terhadap keputusan pembelian kartu indomaret di  rest  area km 35 Sentul  Kabupaten
Bogor. Economicus, 10(2), 135–144.

Ahmad, & Pambudi, B. S. (2013). Pengaruh persepsi manfaat, persepsi kemudahan, keamanan
dan ketersediaan fitur terhadapminat ulang nasabah bank dalam menggunakan internet
banking  (studi  pada  program  layanan  internet  banking  BRI).  Journal  of  chemical
information and modeling, 53(9), 1689–1699.

Arikunto, S. (2019). Prosedur penelitian. Rineka cipta.

Arta, T. L. F., & Azizah, S. N. (2020). Pengaruh perceived usefulness, perceived ease of use dan
e-service quality terhadap keputusan menggunakan fitur go-food dalam aplikasi gojek.
Jurnal  ilmiah  mahasiswa  manajemen,  bisnis  dan  akuntansi  (JIMMBA),  2(2),  291–303.
https://doi.org/10.32639/jimmba.v2i2.478

Bastiar, I. (2016). Pengembangan video animasi pembelajaran berbasis powtoon pada kelas 2
mata  pelajaran  ilmu  pengetahuan  alam  di  SD  Labschool  UNNES.  Skripsi.  Semarang:
Fakultas Ilmu Pendidikan, Universitas Negeri Semarang.

Cheng-Hua.  (2014).  Explaining  undergraduates  behavior  intention  of  etectbook  adoption.
empirical  assessment  of  five  theoretical  models.  Department  of  marketing.  Kainan
University. Taiwan.

Cooper, & Schindler. (2014). Bussiners research method. McGrawHill.

Davis. (1989). Perceived usefulness, perceived ease of use, and user acceptance of information
technology. 13, 319–340.

Enu-Kwesi, F., & Opoku, M. O. (2020). Relevance of the technology acceptance model (TAM) in
information  management  research:  a  review  of  selected  empirical  evidence.
Pressacademia, 7(1).

Fahmy, M., & Azhari, M. (2020). Pengaruh persepsi manfaat, persepsi kegunaan, dan persepsi
resiko  terhadap  niat  berperilaku  konsumen  dalam  menggunakan  fitur  ovo-cash  di
Bandun. Eproceedings of management, 7(1).

Fatuh, M. (2017). Pengaruh promosi penjualan, perceived ease of use dan perceived usefulness
terhadap  keputusan  menggunakan  transportasi  online  (Studi  pada  pengguna  uber  di
Surabaya Pusat). Jurnal Ilmu Manajemen (JIM), 5(4).

Fauzi,  A.,  Dr.  Teguh  Widodo,  S.E.,  ST.,  M.  M.,  &  Ir.  Tri  Djatmiko,  M.  M.  (2018).  Pengaruh
behavioral  intention  terhadap  use  behavior  pada  penggunaan  aplikasi  gojek.  Teknika,
13(1), 109–119. https://doi.org/10.34148/teknika.v13i1.761

Febrianto, G., Hidayatullah, S., & Ardianto, Y. . (2018). The effect of intention to usage to actual
usage e-purchasong application.  International Journal of Human-Computer Studies, 132,
138-161.

50
Universitas Kristen Petra



Feng, Y., Zheng, B., & Tan, J. (2007). Exploratory study of logistics service quality scale based on
online shopping malls. J. Zhejiang Univ Sci A 8:926–931.

Ferdira, B. G., Gulo, A. P. N., Nugroho, Y. I. D., & Andry, J. F. (2019). Analisis perilaku pengguna
aplikasi  mobile  mataharimall.com menggunakan  technology  acceptance  model  (TAM).
Jurnal  SITECH :  Sistem  informasi  dan  teknologi,  1(2),  107–116.
https://doi.org/10.24176/sitech.v1i2.2790

Fugate, B. S., Mentzer, J. T., & Stank, T. P. (2010). Logistics Performance: Efficiency, Effectiveness,
and  Differentiation.  Journal  of  Business  Logistics,  31(1),  43–62.
https://doi.org/10.1002/j.2158-1592.2010.tb00127.x

Ghozali, I. (2014). Structural Equation Modeling, Metode Alternatif dengan Partial Least Square
(PLS) (4th ed.). Badan Penerbit Universitas Diponegoro.

Ghozali,  I.  (2016a).  Aplikasi  Analisis  Multivariete  dengan  Program  IBM  SPSS  23 (8th  ed.).
Semarang: Universitas Diponegoro.

Ghozali, I. (2016b). Aplikasi Analisis Multivariete dengan Program IBM SPSS 23 (8th ed.). Badan
Penerbit Universitas Diponegoro.

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.

Ghozali,  I.,  &  Latan,  H.  (2017).  Konsep,  Metode,  dan  Aplikasi  Menggunakan  Program
WarpPLS.5.0. Universitas Diponegoro.

Grawe,  S.  J.  (2009).  Logistics  innovation:  A  literature-based  conceptual  framework.  The
International Journal of Logistics Management 20(3):360-377.

Gunawan, F., Ali, M. M., & Nugroho, A. (2019). Analysis of the Effects of Perceived Ease of Use
and Perceived Usefulness on Consumer Attitude and Their Impacts on Purchase Decision
on  PT  Tokopedia  In  Jabodetabek.  European  Journal  of  Business  and  Management
Research, 4(5), 1–6. https://doi.org/10.24018/ejbmr.2019.4.5.100

Guriting, P., & Ndubisi, N. O. (2006). Borne Online Banking: Evaluating Customer Perceptions
and Behavioral Intention. Management Research News, 29, 6-15.

Hair, J. ., Black, W. ., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data Analysis, New
International  Edition.  New  Jersey :  Pearson.
https://www.scirp.org/reference/referencespapers?referenceid=2190475

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). "When to use and how to report the
results of PLS-SEM. European Business Review, 31(1), 2–24.

Hair,  J.  J.  F.,  Sarstedt,  M.,  Hopkins,  L.,  &  Kuppelwieser,  V.  G.  (2014).  Partial  least  squares
structural equation modeling (PLS-SEM): An emerging tool in business research. European
Business Review, 26(2), 106–121. https://doi.org/10.1108/EBR-10-2013-0128

Handayani,  S.,  &  Saputera,  S.  A.  (2019).  Pengaruh  Persepsi  Kemudahan  dan  Persepsi
Kemanfaatan Terhadap Penggunaan Sistem KKN Online Dengan Pendekatan TAM. Jurnal
Teknologi Dan Sistem Informasi, 2(2).

Hanggono,  A.  A.,  Handayani,  S.  R.,  &  Susilo,  H.  (2015).  Analisis  Atas  Praktek  TAM  Dalam
Mendukung Bisnis Online Dengan Memanfaatkan. Jurnal Administrasi Bisnis, 26(1), 1–9.

Hariyo,  S.  (2013).  Analisis  Penggunaan  Elena  untuk  Meningkatkan  Efektifitas  Belajar

51
Universitas Kristen Petra



Berdasarkan  Pendekatan  Technology  Acceptance  Model  pada  Mahasiswa  Fakultas
Ekonomi  Universitas  Negeri  Semarang.  Skripsi.  Semarang:  FE  Universitas  Negeri
Semarang.

Hasanah,  U.,  Rusydi,  M.,  Maulana,  C.  Z.,  Maftukhatushalikhah,  M.,  & Azwari,  P.  C.  (2019).
Penggunaan Digital Payment Syariah Pada Masyarakat Di Kota Palembang: Pendekatan
Teori  Technology  Acceptance  Model  (TAM)  pada  Layanan  Syariah  LinkAja.  Jurnal
Intelektualita:  Keislaman,  Sosial  Dan  Sains,  10(1),  93–107.
https://doi.org/10.19109/intelektualita.v10i1.8410

Ho, Yin, J. S., Teik, Lai, D. O., Felicia, T., Loong, F. K., & Tat Yang, T. (2012). Logistic Service Quality
Among Courier  Services  In Malaysia.  International  Conference on Economics,  Business
Innovation IPEDR. IACSIT Press, Singapore, 38.

Husein,  A.  S.  (2015).  Penelitian Bisnis  dan Manajemen Menggunakan Partial  Least  Squares
(PLS) dengan smartPLS 3.0. Universitas Brawijaya: Modul Ajar.

Irawan, A., & Hadi, A. (2021). Analisis Penerapan Aplikasi KAI Mobile Presensi Menggunakan
Metode  Technology  Acceptance  Model  (TAM)  Di  PT  KAI  (Persero)  Divisi  Regional  II
Sumatera Barat. International Journal of Natural Science and Engineering, 5(1).

Irawati, A. E., & Suhartono, E. (2020). Analisis Technology Acceptance Model Aplikasi Linkaja.
Jurnal Riset Ekonomi Dan Bisnis, 13(3).

Joo, S., & Choi, N. (2015). Factors affecting undergraduates’ selection of online library resources
in academic tasks Usefulness,  ease-of-use, resource quality, and individual differences.
Library Hi Tech, 32(2), 272–291.

Kampa, R. K. (2023). Combining technology readiness and acceptance model for investigating
the acceptance of  m-learning in higher education in India.  Asian Association of  Open
Universities Journal, 18(2), 105–120. https://doi.org/10.1108/AAOUJ-10-2022-0149

Kherbach,  O.,  &  Mocan,  M.  L.  (2016).  The  Importance  of  Logistics  and  Supply  Chain
Management in the Enhancement of Romanian SMEs.  Procedia - Social and Behavioral
Sciences, 221, 405–413. https://doi.org/10.1016/j.sbspro.2016.05.130

Kotaskova, A., & Rozsa, Z. (2018). The impact of selected factors on the quality of business
environment assessment in the Czech Republic  and the Slovak Republic.  International
Journal of Entrepreneurial Knowledge, 6(2), 71–80.

Lai,  K.  hung.  (2004).  Service  capability  and  performance  of  logistics  service  providers.
Transportation  Research  Part  E:  Logistics  and  Transportation  Review,  40(5),  385–399.
https://doi.org/10.1016/j.tre.2004.01.002

Lambert,  D.  M.,  & Burduroglu,  R.  (2000).  Measuring  and selling the value of  logistics.  The
International Journal of Logistics Management, 11(1), 1-18.

Lambert, D. M., Cooper, M. C., & Pagh, J. D. (1998). Supply chain management: implementation
issues and research opportunities.  The International Journal  of  Logistics Management,
9(2), 1–20.

Lambert, D., & Stock, J. R. (1993). Strategic Logistics Management. Homewood, IL:Irwin, 69.

Lynch, D. ., Keller, S. ., & Ozment, J. (2000). The Effects of Logistics Capabilities and Strategy on
Firm Performance. Journal of Business Logistics, 21, 47-67.

52
Universitas Kristen Petra



Mahanani, E., & Sari, B. (2019). Pengaruh Perceived Ease of Use, Word of Mouth dan Service
Quality  Terhadap  Keputusan  Penggunaan  Grab.  HUMANIORA:  Jurnal  Sosial  Dan
Humaniora, 3(1), 9–17.

Mentzer,  J.  .,  & Flint,  D.  J.  (1999).  Developing A Logistics  Service  Quality  Scale.  Journal  of
Business Logistics, 20(1).

Misbahuddin, & Hasan, I. (2022). Analisis Data Penelitian dengan Statistik (Edisi Kedua). Bumi
Aksara.

Morris,  M. G.,  & Venkatesh, V. (2003).  USER ACCEPTANCE OF INFORMATION TECHNOLOGY:
TOWARD  A  UNIFIED  VIEW.  MIS  Quarterly,  27(3),  95–98.
https://doi.org/10.1016/j.inoche.2016.03.015

Mulya, S., & Mulyati, Y. (2023). Pengaruh Perceived Usefulness Terhadap Behavioral Intention
To Use Aplikasi Gojek Dengan Attitude Towards Using Sebagai Variabel Intervening Pada
Pengguna Layanan Aplikasi Gojek Di Kota Padang.  Jurnal  Ekonomika Dan Bisnis (JEBS),
3(3), 439–448. https://doi.org/10.47233/jebs.v3i3.1274

Murillo, G. G., Novoa-Hernández, P., & Rodríguez, R. S. (2021). Technology Acceptance Model
and Moodle: A systematic mapping study. Information Development, 37(4), 617–632.

Pambudi, M. A. L.  (2021).  Manfaat dan Dampak Digitalisasi Pada Bisnis Logistik Di Era New
Normal. Dinamika Bahari, 2(2), 131–135. https://doi.org/10.46484/db.v2i2.282

Pelupessy,  A.  G.,  &  Yanuar.  (2020).  Pengaruh  Facilitating  Conditions  dan  Social  Influences
Terhadap Konstruk Technology Acceptance Model Pada Mahasiswa Konsumen Gopay Dan
Ovo Di Jakarta. Jurnal Manajemen Bisnis Dan Kewirausahaan, 4(5), 328–333.

Purnamaningsih,  P.,  Erhan,  T.  P.,  &  Rizkalla,  N.  (2019).  BEHAVIORAL  INTENTION  TOWARDS
APPLICATION-BASED  SHORT-DISTANCE  DELIVERY  SERVICES  ADOPTION  IN  INDONESIA.
Review of Behavioral Aspect in Organizations and Society, 1(1), 77–86.

Purwanto, E., & Budiman, V. (2020). Applying the technology acceptance model to investigate
the intention to use E-health:  A conceptual  framework.  Technology Reports  of  Kansai
University, 62(June), 2569–2580.

Putra,  B.  K.,  &  Husna,  J.  (2019).  Persepsi  Pengguna  Outlook  Web  Applications  Dalam
Mendukung Pendistribusian Arsip Surat Masuk di  PT Pelabuhan Indonesia III  (Persero)
Regional Jawa Tengah. Jurnal Ilmu Perpustakaan, 8(4), 181–193.

Rahmad, A. D., Astuti, E. S., & Riyadi. (2017). Pengaruh Kemudahan Terhadap Kepercayaan Dan
Penggunaan Sms Banking. Administrasi Bisnis, 43(1), 36–43.

Ramadhan,  P.  R.,  &  Nasution,  D.  A.  D.  (2020).  aktor-Faktor  Yang  Mempengaruhi  Kebijakan
Deviden Pada Perusahaan LQ 45. Bisnis-Net Jurnal Ekonomi Dan Bisnis, 3(1), 6–17.

Ramadhan, R. (2017). Persepsi kemudahan pengunaan, presepsi kredibilitas dan persepi harga
terhadap niat nasabah menggunakan layanan mobile banking.  Jurnal  Ekonomi Syariah
Teori Dan Terapan.

Richard,  W.,  & Rein,  J.  (2004).  Persepsi  pelanggan terhadap outsourcing  logistik di  industri
barang konsumsi Eropa. Int. J.Fisika. Distribusikan. Logistik. Kelola, 34(8), 628–644.

Rigopoulos, G., & Askounis, D. (2017). A TAM Framework to Evaluate User’s Perception Toward
Online Electronic Payments. Journal of Internet Banking and Commerce, 12(3), 1–5.

53
Universitas Kristen Petra



Rohman, A. N., Mukhsin, M., & Ganika, G. (2023). Technology Acceptance Model in Analyzing
Actual Use of E - Commerce Tokopedia Indonesia. Jurnal Ekonomi Manajemen Akuntansi
Keuangan Bisnis Digital, 2(1), 25–36.

Safitri,  D. D. (2020).  Pengaruh Persepsi Kegunaan Dan Persepsi KemudahaanPengguna Pada
Minat Penggunaan Dompet Elektronik(Ovo) Dalam Transaksi Keuangan.  E-Journal Ilmiah
Riset Akuntansi, 09(05), 92–107.

Schramm-Klein, H., & Morschett, D. (2006). The Relationship Between Marketing Performance,
Logistics  Performance And Company Performance For  Retail  Companies.  International
Review Of Retail, Distribution And Consumer Research, 16(2), 277-96.

Setiawan, P. E., &, & Putra, I. M. P. D. (2019). Keputusan Pemilihan Strategi Manajemen Laba
Pada Perusahaan Yang Mengalami Financial Distress di Indonesia. Jurnal Ilmiah Akuntansi
Dan Bisnis, 14(2), 196–207.

Setiawan, R. A., & Siregar, O. M. (2022). The Effect of Perceived Ease of Use and Perceived
Usefulness  on  Behavior  Intention  Digital  Payment  OVO  in  Pematangsiantar  City.  In
Proceedings  of  the  4th  International  Conference  on  Social  and  Political  Development
(ICOSOP  2022)  -  Human  Security  and  Agile  Government,  129–133.
https://doi.org/10.5220/0011558300003460

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. PT Alfabeta.

Sugiyono. (2017).  Metode Penelitian Pendidikan Pendekatan Kuantitatif,. Kualitatif, dan R&D.
Alfabeta.

Sugiyono. (2018). Metode Penelitian Kombinasi (Mixed Methods). CV. Alfabeta.

Sujarweni, W. (2020). Metodologi Penelitian Bisnis & Ekonomi. Pustaka Baru Press.

Surendran,  P.  (2012).  Technology  Acceptance  Model:  A  Survey  of  Literature.  International
Journal of Business and Social Research (IJBSR), 2(4), 175–178.

Sutini,  S.,  & Wismana,  R.  (2022).  Peranan Logistik  Terhadap Perusahaan Untuk Menunjang
Kelancaran Dunia Bisnis. Jurnal Ilmu Manajemen, Ekonomi Dan Kewirausahaan, 1(2), 01–
07. https://doi.org/10.55606/jimek.v1i2.383

Sutisna, N., & Sutrisna. (2023). Implementasikan Sistem Informasi dalam Mendukung Perilaku
Pembelian Terhadap Keputusan Pembelian E-Commerce.  Jurnal MENTARI: Manajemen,
Pendidikan  Dan  Teknologi  Informasi,  2(1).
https://doi.org/https://doi.org/10.33050/mentari.v2i1.343

Sutrisno,  T.  F.  C.  W.,  &  Thomas,  S.  K.  (2022).  the  Role  of  Cost  Reduction  and  Inventory
Optimization on the Partnership in Purchasing and Logistics, an Empirical Study of Food
and Beverage Companies From Indonesia.  Jurnal Aplikasi Manajemen,  20(1), 208–217.
https://doi.org/10.21776/ub.jam.2022.020.01.20

Tao, D. (2009).  Intention to use and actual use of electronic information resources:  further
exploring  Technology  Acceptance  Model  (TAM).  AMIA  2009  Symposium  Proceedings,
629–633.

Tashia,  V.  K.,  & Widuri,  R.  (2023).  Acceptance  of  Information Technology  in  Internal  Audit
Professionals:  Impact  of  Technology  on  Companies  in  Jabotabek.  Jurnal  Ilmiah
Manajemen,  Ekonomi,  &  Akuntansi  (MEA),  7(1),  794–812.

54
Universitas Kristen Petra



https://doi.org/10.31955/mea.v7i1.2812

Thai, V. (2013). “Logistics service quality: conceptual model and empirical evidence.” Journal of
Supply Chain Management, 16(2), 114–131.

Toros,  E.,  Asiksoy, G.,  & Sürücü, L.  (2024).  Refreshment students’  perceived usefulness and
attitudes  towards  using  technology:  a  moderated  mediation  model.  Humanities  and
Social Sciences Communications, 11(1). https://doi.org/10.1057/s41599-024-02839-3

Trkman,  P.,  &  McCormack,  K.  (2009).  Supply  chain  risk  in  turbulent  environments—a
conceptual model for managing supply chain network risk.  Int J Prod Econ,  119(2), 247–
258.

Tumakaka, F. C. (2021). Pengaruh Faktor Perceived Ease of Use, Perceived Usefulness, terhadap
Penggunaan Laris  UMKM dengan Attitude Toward  Using  sebagai  Variabel  Intervening.
Universitas Kristen Satya Wacana Institutional Repository.

Tumsifu, E., Jani, D., & Gekombe, C. (2020). Small and medium enterprises and social media
usage: A fashion industry perspective. University of Dar Es Salaam Library Journal, 15(1).

Venkatesh,  V.  .,  Morris,  M.G.;,  Davis,  G.B.;,  Davis,  A.,  &  F.D.  (2003).  User  Acceptance  of
Information Technology: Toward a Unified View, MIS Querterly. 27(3), 425–478.

Wahyuni,  R.  S.,  &  Setyawati,  H.  A.  (2020).  Pengaruh  Sales  Promotion,  Hedonic  Shopping
Motivation dan Shopping Lifestyle Terhadap Impulse Buying Pada E-Commerce Shopee.
Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA), 2(2), 144–154.

Wang, M., Jie, F., & Abareshi, A. (2015). Evaluating logistics capability for mitigation of supply
chain  uncertainty and risk  in the Australian courier  firms.  Asia Pac.  J.  Market.  Logist,
27(3), 486–498.

Wang,  M.,  Wood,  L.  C.,  & Wang,  B.  (2022).  Transportation capacity  shortage  influence on
logistics  performance:  evidence  from  the  driver  shortage.  Heliyon,  8(5),  e09423.
https://doi.org/10.1016/j.heliyon.2022.e09423

Wernicke, C., Saab, S., & Kleinaltenkamp. (2014). CASE: Managing Key Account Disruption in
the Logistics Industry. J Bus Mark Manag, 7(3), 406–413.

Wibowo, A.  (2018).  Kajian tentang perilaku pengguna sistem informasi  dengan pendekatan
Technology  Acceptance  Model(TAM).  Proceeding  Book  of  Konferensi  Nasional  Sistem
Informasi, 1–8.

Widiyanti, W. (2020). Pengaruh Kemanfaatan, Kemudahan Penggunaan dan Promosi terhadap
Keputusan  Penggunaan  E-Wallet  OVO  di  Depok.  Moneter  -  Jurnal  Akuntansi  Dan
Keuangan, 7(1), 54–68. https://doi.org/10.31294/moneter.v7i1.7567

Widodo, A., & Putri, A. S. A. (2017). Pengaruh Persepsi Kegunaan Dan Persepsi Kemudahan
Penggunaan  Terhadap  Sikap  Penggunaan  Teknologi  Pada  Pengguna  Instagram  Di
Indonesia  (Studi  Pada  Followers  Akun Kementerian  Pariwisata  @Indtravel).  Journal  of
Secretary and Business Administration, 1(1).

Yovita, Y. M. Z. (2019). trategi Inovasi Logistik Cangkang Kelapa Sawit (Palm Kernel Shell) untuk
Pasar Ekspor. Masters Thesis, Universitas Andalas.

Zikmund, W. G. (2013). Business Research Methods.  Cengage Learning Custom Publishing.

55
Universitas Kristen Petra


	DAFTAR PUSTAKA

