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Efektivitas JKT48 Sebagai Brand Ambassador Wafer Tango pada followers Instagram

@wafertango

Sektor wafer diprediksi masih memiliki daya saing yang tinggi di masa mendatang. Wafer

Tango adalah salah satu brand pada sektor wafer yang terus aktif menjalin kerjasama dengan banyak

pihak guna menyebarkan informasi dan pengetahuan tentang brand-nya. Terkini, brand makanan

ringan tersebut menggandeng JKT48 sebagai brand ambassador terbaru. Penelitian ini bertujuan

untuk mengetahui efektivitas JKT48 sebagai brand ambassador Wafer Tango pada follower Instagram

@wafertango. Menggunakan metode kuantitatif deskriptif , yang dikumpulkan melalui survei

kuesioner yang disebarkan kepada 100 followers akun instagram @wafertango. Analisis data

menggunakan model VisCAP dengan empat indikator visibility, credibility, attractiveness, dan power.

Hasil penelitian ini menunjukkan bahwa JKT48 efektif sebagai brand ambassador Wafer Tango.

Indikator tertinggi dalam aspek VisCAP adalah attractiveness dengan perolehan mean 4.51. Crosstab

antara usia dengan indikator VisCAP menunjukkan indikator visibility dan credibility menjadi yang

tertinggi pada rentang usia 25-29 tahun. Sementara crosstab antara domisili dengan indikator VisCAP

menunjukkan indikator credibility, attractiveness, dan power tertinggi diperoleh domisili Jawa Barat.
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ABSTRACT

Tirza Ivena

Undergraduate Thesis

The Effectiveness of JKT48 as Brand Ambassador for Wafer Tango on Instagram

Follower @wafertango

The wafer sector was predicted to still have high competitiveness in the future. Tango Wafer

was one of the brands in the wafer sector that continued to actively collaborate with many parties to

spread information and knowledge about its brand. Recently, the snack brand collaborated with

JKT48 as its newest brand ambassador. This study aimed to determine the effectiveness of JKT48 as

the brand ambassador for Tango Wafer among the Instagram followers of @wafertango. Using a

descriptive quantitative method, data was collected through a questionnaire survey distributed to

100 followers of the @wafertango Instagram account. Data analysis used the VisCAP model with four

indicators: visibility, credibility, attractiveness, and power. The results of this study showed that JKT48

was effective as the brand ambassador for Tango Wafer. The highest indicator in the VisCAP aspect

was attractiveness, with a mean score of 4.51. A crosstab between age and VisCAP indicators showed

that visibility and credibility indicators were the highest in the 25-29 age range. Meanwhile, a

crosstab between domicile and VisCAP indicators showed that the highest credibility, attractiveness,

and power indicators were obtained from West Java domicile.
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