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ABSTRAK 
 
 
Agustinus & Hariyono Sungkono : 

Analisa Pengaruh Diferensiasi  
Pocari Sweat Terhadap Minat Beli 
 
 
Diferensiasi produk Pocari Sweat oleh PT Otsuka Indonesia dari 

kemasan kaleng menjadi sachet mengeluarkan produk dengan kemasan sachet 
merupakan satu usaha untuk membidik konsumen menengah bawah. Karena 
selama ini kemasan Pocari sweat kaleng dinilai cukup mahal dan hanya 
diperuntukkan konsumen menengah ke atas. Diferensiasi Pocari Sweat meliputi 
bentuk kemasan, isi kemasan, harga dan kepraktisan. Sesuai dengan diferensiasi 
produk yang dilakukan, diharapkan dapat menimbulkan minat beli konsumen 
menengah bawah terutama konsumen yang sadar akan perlunya minuman 
pengganti ion tubuh. Oleh karena itu dirasa perlu untuk mengetahui ada tidaknya 
pengaruh diferesiasi produk Pocari Sweat terhadap minat beli. 
 
Kata Kunci: 
 Diferensiasi, minat beli. 
 
 

ABSTRACT 
 
 

Agustinus & Hariyono Sungkono : 
Analysis Differentiation Influence 
Pocari Sweat Product to Willingness to Buy. 
 
Differentiation of Pocari Sweat that have been done by PT. Otsuka 

Indonesia from can package to sachet was an effort to aim middle-low 
consumers'. Because through out the time the Pocari Sweat's can package valued 
expensive enough and just for middle-high consumers'. The differentiation of 
Pocari Sweat comprise of' packaging form, content, price, the practicality. 
Appropriate with the differentiation, the company hope that consumers' 
willingness to buy will increase, especially the middle-low segment and some 
people who were aware about the need of ion replacement drinking for the health. 
Therefore it is important to know the effect Pocari Sweat product differerentiation 
to willingness to buy. 
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